
ONLINE MEDIA  
AND THE RED CROSS 



Global Digital Snapshot 



Web Traffic by Device 



DIGITAL MEDIA 

Free 

Accessibility 

Real-time 

Updates 

 

Short and 

quick to get 

information 

 

 



More than just Social Media 

Everyone is online 

 
• Media 
• Officials 
• Global General Audience 
• Stakeholders 
• Local General Audience 

 



IDENTIFY 

your audience before 
planning a story 

where you want to publish 
the story 

SELECT 

Know your Audiences and Platforms 



• Web story 

• Newsletters/Flyers 

• Enewsletters 

• Photo gallery 

• Facebook post 

• Tweet 

• PR 

• Op-Eds 

 

 

 

Target your Content 



Establish your Voice and Credibility 

• Educate and train your audience 

 

• Add value to the topics of the day and help people 

be informed 

 

• Engage the community 

    (two-way exchange) 

 

• Active listening 

 

• Respect feedback and  

     insights.  

 

 

 



Voice Multiplier 
 

• Enhance the Red Cross and Red Crescent Movement’s public 
profile 
 

• Online communities do not distinguish based on titles, roles, 
and responsibilities 
 

• Follow ‘competitors’ and team up with them when relevant 

 

 



QUICK RESPONSE IN EMERGENCIES 

Your Communication tools and products are your 

assets 
 

• Flyers with emergency hotline numbers 

 

• Brochures with programme details 

 

• Audio-visual clips on first-aid techniques 

 

• Dos and don’ts for earthquake, cyclone, fire, accident, etc 

 

• Testimonies of beneficiaries 

Connect and amplify your messages 



Twitter – It’s what’s happening 

Short       Informative  

Fact-Based 

#Trending 

   Timely   Relevant 



When Less is More 

Tell a story 

Invoke Emotions 

#HashtagLess (use what is relevant) 

High engagement 

Call to action 



Which tweet did well and why? 

Like 

 

Retweet 

 

Ignore 







Thank you! 


